
Join Ms. Frizzle from May 22 to September 1 for 

a climatic course in the atmospheric world of

meteorology. More than 33 hands-on activities in

three fun-filled environments let visitors control

the weather: create storms, make snowflakes,

investigate clouds, race balloons, change wind

patterns and report the latest weather condi-

tions at the Frizzle News Station. This is one

blustery bus ride the kids won’t want to miss.

■ Take an exhilarating raft ride down the mighty

Colorado River in Grand Canyon Adventure, now

playing at the Kramer IMAX Theatre. Uncover the

terrible ecological cost of turning this magnifi-

cent waterway into plumbing and lights for 

millions of Americans living in southwest com-

munities. CAA Saskatchewan is proud to be the

major sponsor of this new IMAX feature.

■ Experience amazing nose-to-nose encounters

with Tigers of the Ocean: Sharks, opening July 4. 

In this breathtaking underwater voyage with

(top) Wade Davis/IMAX 

what’s new
at the Science Centre

Jean-Michel Cousteau, you’ll swim with a multi-

tude of sharks, including the great white, hammer-

head and whale shark. Witness them as they really

are — not wicked, man-eating machines, but 

fascinating and endangered animals that swam

the oceans before dinosaurs roamed the earth.

CAA members save 15% off Science Centre family

memberships, 10% off admission to the Kramer IMAX

Theatre, 10% off admission to the Powerhouse of

Discovery and 10% off regular-priced merchandise at

the Discovery Shop. 1-800-667-6300;

www.sasksciencecentre.com

i

Kick up a storm at the Scholastic’s 
Magic School Bus exhibit
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Since CAA Saskatchewan began serving members in 1917, so much has changed. Cars

sport a myriad of bells and whistles, travel to exotic locales has become commonplace 

and the world is at our fingertips via the Web. But through it all, CAA Saskatchewan has

continued to provide members with extra benefits, exclusive discounts and new services. 

For instance, did you know there are four levels of membership to choose from, each with

its own unique advantages? Or that CAA Saskatchewan was the first Canadian club to open

a full-service auto repair and service location?

By entering our Summer EsCAApes Contest, you’ll have fun while discovering your

membership is worth more than you think! Stop by any CAA Saskatchewan location from

June 1 to July 31 and ask for your Summer EsCAApes Crossword. Simply complete the 

puzzle to uncover the special mystery word, and enter to win one of four super Summer

EsCAApes prizes.  See ad on page 31i

Find the mystery word – and win!



Aquatica, which opened in March, is a one-of-a-
kind water park featuring 36 waterslides, six rivers, a
gigantic double-wave pool and 7,200 square metres of
white-sand beaches. SeaWorld Orlando has trans-
formed 24 hectares into an exotic paradise, where water
lovers can enjoy high-speed thrills or tranquil oases. At Discovery Cove, guests experience
close-up encounters with bottlenose dolphins, rays and tropical fish. The park’s signature
attraction – clear tubes that plunge riders through a lagoon filled with Commerson’s
dolphins – make Aquatica a not-to-be-missed family adventure.

Receive special discounts at SeaWorld Orlando and Busch Gardens Tampa
when you Show Your Card & Save.  www.aquaticabyseaworld.comi

Making a
Big Splash

sizzling 
summer savings
Whether hanging at home or hitting the road
this summer, you’ll enjoy exclusive Show Your
Card & Save discounts. Check your CAA Savings
Directory or visit www.caask.ca/savings_

directory.html for details. Your CAA member-
ship is worth more than you think!

Entertainment and Leisure
■ New: Craven Country Jamboree*
■ Calgary Stampede***  
■ Calaway Park** 
■ Cineplex Entertainment LP** 
■ Saskatchewan Provincial Parks** 
■ Parks Canada** 
■ Saskatchewan Science Centre
■ Western Development Museum

Golf
■ Golf Kenosee   ■ Last Oak Golf Course 
■ Melville Golf & Country Club 
■ White Bear Lake Golf Course

Accommodations
■ Best Western  ■ Hampton Inn & Suites 
■ Hilton Hotel & Resorts  ■ Hyatt Hotels 
■ La Quinta Inns  ■ Marriott Hotels & Resorts 
■ Saskatchewan Bed and Breakfast Association
■ Starwood Hotels & Resorts 
■ Temple Gardens Mineral Spa

*Call 1-866-388-0007 or purchase online 
at www.caask.ca

**Offer is not available through point-of-
sale. Tickets must be purchased in advance
at any CAA Saskatchewan office

***Offer is not available through point-of-
sale. Members must call 1-800-661-1767 to
book tickets

www.caask.cai

Water in peril?: Rafting
the Colorado River in

Grand Canyon Adventure.
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WDM SUMMER CALENDAR

The Western Development Museum
offers award-winning exhibits,
special events, classes and
workshops throughout the year.
Present your CAA membership
card and receive $1 off regular
admission or $5 off a family
membership — plus save 10% off
regular-priced merchandise at
the gift shop.

1-800-363-6345; www.wdm.ca

• Moose Jaw WDM: Community 
Playday, July 19; Motorcycle Show 
& Shine, August 16.

• North Battleford WDM: Gospel
Jamboree, June 22; Family Weekend,
July 5-6.

• Saskatoon WDM: Pion-Era 2008,
July 12-13; Living History Pioneer
Camp, July 21-25.

• Yorkton WDM: Museum Day, July 16;
53rd Threshermen’s Show
& Seniors’ Festival,
August 2-3.i

Field of dreams: Pion-Era 
re-creates harvests gone by.

DAY AT THE MUSEUM



12 W E S T W O R L D >> S U M M E R  2 0 0 8 ©Disney

esCAApes
CAA TRAVEL
In 2007, we took you to the
Amazon, Mexico, Hawaii and
Eastern Europe (Prague,
Budapest and Vienna). Stay
tuned for upcoming CAA
Saskatchewan exclusive group
cruises and tours. Offered yearly,
we have great trips with added
value just for Saskatchewan folks.

CAA GROUP 
FRIENDSHIP CRUISES
• Alaska Inside Passage Cruise,
August 3-10 Departing Seattle
on Holland America’s Westerdam.

• Canada and New England,
departing September 21
New York to Quebec City aboard
Holland America’s Eurodam.

ARRANGING YOUR OWN VACATION on the Internet is popular, but many travellers
discover it’s not the best option. Vacation time is precious — you don’t want to arrive at
your hotel to find it doesn’t look anything like the one in the gorgeous website photo, 
or that its deluxe room is “spacious” only if you hold your breath and deposit your 
luggage in the corridor. That’s why it pays in time and results to book your vacation
through industry-accredited, professional travel agents who have a wealth of informa-
tion. More important, agents can share their first-hand experiences, whether for an exotic
excursion, a family resort vacation, a luxury cruise or a once-in-a-lifetime escapade.
For a hassle-free vacation that’s within your budget and fits
your dreams and lifestyle, talk with a CAA travel agent today.

Florida Frenzy
By Lorena Squires, Weyburn CAA Travel Manager

In a rented van with six weary CAA managers as cargo, we
pulled into the parking lot at the Universal Orlando Resort
in Florida. This family destination includes Universal Stu-
dios, Islands of Adventure and City Walk Orlando, so a full
day of fun was eagerly anticipated.

Luckily for the non-thrill-seekers among us (Arlene and
me), our circuit of the park started with the less hair-raising
attractions. On the E.T. Adventure, we soared on a bike
through the stars in an attempt to help the extraterrestrial
save his dying planet. On the high-tech Men in Black: Alien
Attack ride, we fired laser shooters at aliens.

Next up was Fear Factor Live. But even thrill-seekers
have limits, so we all agreed to a boat ride in search of
JAWS instead. The great white attacked us, but large blasts
from the shark gun (don’t worry, kids, it’s just for show)
put this mechanical menace in its place.

After gaining our land legs, we arrived at Revenge of the
Mummy. The words “plunge into darkness” set off warning
bells for Arlene and me. A lame excuse allowed us to sneak
off to the Shrek 4-D adventure, complete with theatre seats
that bounce and jolt. 

Since “adventure” isn’t my middle name, I viewed
rather than visited the Islands of Adventure attractions,
including Doctor Doom’s Fear Fall and Jurassic Park River
Adventure. But in a moment of weakness, Arlene and I
found ourselves lining up for the Amazing Adventures of
Spider-Man – rated the top North American thrill ride. This
3-D trip had us careening through streets while we tried to
escape the bad guys – with Spider-Man to the rescue. 

Over at Disney’s Hollywood Studios, we enjoyed the
enchanting Chronicles of Narnia movie and a crash-’em Indi-
ana Jones flick-in-the-making. Other attractions included
the live stage show Beauty and the Beast and the Rock ’n’
Roller Coaster, starring Aerosmith. Billed as the “playground
for the curious and the thoughtful,” Epcot also kept us busy
with its World Showcase and Future World. That evening,
we were awed by the Illuminations: Reflections of Earth light
show, which mixes lasers, fountains, music and fireworks.

My advice to those planning a vacation to these super-
cool parks: Be a kid again – you won’t regret it.

Jaunts &Journeys—CAA Style
WELCOME TO OUR NEW FEATURE where we will
highlight the up-close-and-personal adventures of our
well-travelled agents. Hop aboard and enjoy the ride!

takefive

great

Get the Travel Agent Advantage

Start your engine: Disney’s adrenaline-
pumping Test Track attraction.
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“When is your next tour?” we are asked 
regularly. Many people travel with us time and again
because of the great value, comfort and fun they
enjoy on our premier motorcoach tours. Why not
find out for yourself? Visit any CAA Saskatchewan
office or call 1-800-564-6222. 

■ New in 2008: Blue Jays Play Ball in Seattle,
June 28-July 4 — Join fellow fans for three
games in this beautiful city.

■ 14th Annual Churchill Explorer, July 27, August 3
or August 10 departure (seven days) — Canada’s
northern wonderland with guided area tours and
whale-watching.

■ Marvellous Maritimes, Fly & Coach, Septem-
ber 15 (18 days) or All Coach, September 15
(25 days) — Kick back and enjoy the down-home
delights of New Brunswick, Nova Scotia and
Prince Edward Island.

■ Maritimes with Newfoundland, September 11 
(16 days) — Treat yourself to Eastern Canada’s nat-
ural beauty and visit the rugged splendour of New-
foundland, from its iceberg flotillas to breaching
whales. Experience Canada’s mysterious land.

■ Høstfest, September 30-October 5 — North
America’s largest Scandinavian festival always sells
out. Plus, new this year, WestWorld offers a two-day
tour to see “Ireland’s Elvis,” Danny O’Donnell, 
perform in concert (October 3-4 or October 4-5).

■ Branson, Nashville and Pigeon Forge, October
24 (17 days) — Featuring the new hit show, NOAH,
the Musical, plus Danny O’Donnell and, new to our
lineup, the Twelve Irish Tenors.

■ Branson Festival of Lights, November 5 or
November 6 departure (11 days) — A Saskat-
chewan favourite with performances by Danny
O’Donnell, Shoji Tabuchi, Bobby Vinton, Yakov
Smirnoff and Andy Williams.

takefive

advoCAAcy
ad•vo•ca•cy \ad-v  -k  -se\ the act or process of supporting a cause or proposal

Since CAA Saskatchewan first opened its doors in 1917, the association has been a stead-
fast advocate for motorists and travellers by continually working toward having safer drivers on safer
roads in safer vehicles. With this new segment in Westworld Saskatchewan, we look forward to
sharing our commitment to advocacy with members.

Clean commutes: Bike, bus or hoof it June 2 to 7.

Challenge
Take the Commuter

In our role as advocate, we
not only represent members’
interests in the areas of motorist
and pedestrian safety, highway
infrastructure and tourism-travel,
we also aim to focus public
awareness on timely issues such
as aging drivers, distracted dri-
ving and fatigued drivers.

CAA also prides itself on
being an organization that thinks
green. We promote eco-driving
(decreasing greenhouse gas emissions, promot-
ing hybrid and fuel-efficient vehicles, and encour-
aging the development of alternative fuels and
recycling resources) through recommendations
to government, designers, engineers and indus-
try planners.

That’s why CAA Saskatchewan is proud to
participate in the 10th annual Regina Commuter
Challenge from June 2 to 7. All three Regina CAA
branch offices and our head office will rally behind
this worthy contest. The Commuter Challenge asks
residents to leave their vehicles at home and use
green modes of transportation (car pool, walk, jog,

cycle, skateboard or take public
transit) to get to and from work.
Overall, more than 42,000 Canadi-
ans in more than 400 communities
have taken part in the challenge
each year, resulting in the reduction
of close to 1.2 million kilograms of
greenhouse gas emissions during
the week of the contest – the equiv-
alent of 704 vehicles not driven
for an entire year. In Regina, the
2007 Commuter Challenge pre-

vented almost 15,000 kg of greenhouse gas
emissions from going into the air. So sign up for
the 2008 challenge – besides helping the envir-
onment, you could also win great prizes.

Participants need to register with the Com-
muter Challenge and submit results in order
to be included in the final tally and be eligible
for national prizes. www.commuterchal
lenge.ca; www.caask.ca (click on “The Road
to Green: Making the Shift to Eco-Driving”);
www.regina.ca; www.carpool.ca. 

Next issue: CAA’s long involvement with 
the School Safety Patrol.

i

WestWorld Tours
travel with someone
you trust

Paper airline tickets disappear
On June 1, U.S. airlines will forever
replace paper tickets in favour of elec-
tronic versions. Ninety-five per cent of
tickets issued by U.S. airlines are already
electronic, so this won’t affect most trav-
ellers. Paper tickets will still be issued by
a few regional and foreign airlines.

gone with the wind

e e
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GRAND OPENING
Our newest Regina office CAA Saskatchewan’s
Regina North office – comprising Member Services,
Insurance Agency and Travel Agency – has relocated to
200 Albert Street (just a few blocks south of its previous
location). The new site features a contemporary design
with open layout and easy access to all services. 

Mother Nature’s Fuel
Husky and Mohawk is regarded as a pioneer
and industry leader in the production of
ethanol-blended fuels in Western Canada.
Mother Nature’s Fuel is a combination of up to
10 per cent ethanol mixed with gasoline, which
lowers emissions by as much as 25 per cent
compared to conventional gasoline. It also
contains natural detergent properties and
special additives to keep engines operating 
at optimum performance. CAA members earn
valuable CAA Dollars when buying gas, conve-
nience items or even morning coffee at Husky
and Mohawk locations. Plus, during the sum-
mer promotion, members receive double CAA 
Dollars on a variety of products purchased.

See stitch-in ad on page 16;   
www.caahuskymohawk.com
i

Back row (l-r): Kelley Loewen, director, marketing; Rhonda Lynds, vice-president, member 

services; Kevin Lane, vice-president, automotive services; Fred Titanich, president and CEO;

Brian Hillier, director, sales; Dave Roszell, executive vice-president, finance and administration.

Front row (l-r): Glenda Dempster, director, human resources; Lisa Wilson-Sturm, director, 

corporate communications and public relations; Terry MacDonald, vice-president, insurance

services; Don Johnston, vice-president, travel services.

CAA SASKATCHEWAN
Executive Management Team

My family loves to vacation in our Winnebago Adventurer, but like

most parents with two growing boys, we’re always trying to save

money. As soon as the kids are out of school, we load up our home-

on-wheels and hit the road. Since we can’t control the price of gas, we

always fill up at Husky and Mohawk stations because with just about

every dollar we spend (including eating in Husky House restaurants),

we earn CAA Dollars. We collected enough to get a Saskatchewan

Parks Permit (at no cost) and had a terrific time visiting four provincial

parks, including Cypress Hills, which was incredible. Now we’re sav-

ing up CAA Dollars to buy a National Parks Pass so we can visit Banff

this summer. Thanks for making these memorable trips more afford-

able. –K. Fredricks, Saskatoon

Have you saved money with your CAA membership?

Send your CAAsh Saving Story to us at caa.admin@caask.ca, 

and if we print it, you’ll receive a special gift worth $20.

My
CAAsh

SavingStory


